Key facts 2020/2021*

Revenue

€4.5 billion

Parcel volumes

840 million

Customers

About 250,000

Employees

About 21,000

Depots

About1,500

Delivery vehicles

About 31,000

Long-distance trucks

About 4,000

Parcel shops

About 25,000

Presence

41 countries
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About GLS Group

General Logistics Systems B.V. was established in
1999 from German Parcel, that was founded in 1989.
Within a few years, GLS built up a European parcel
network, which is the base of today’'s expansive
network and strong local presence in all markets.
With a mix of local market expertise and a strong
cross-border network, GLS’s employees and partners
continuously improve GLS's services and react to
changing conditions.

Moreover, GLS's foundations in local markets mean
that there's a sharp eye on what matters most:

the customer. GLS Group stands for a personal,
proactive, professional and positive interpretation of
partnerships with its stakeholders. In the
international distribution of parcels and freight, GLS
continually pays attention to overall quality.
Committed, reliable, transparent, and flexible: GLS
always strives to make people happy. GLS also
operates through wholly-owned subsidiaries in
Canada and on the USA’'s West Coast. In 2020/21, GLS
generated record revenues of 4.5 billion euros and
delivered 840 million parcels, despite global
challenges.

For more information, visit gls-group.com.

Our Ambition

At GLS, we have been delivering the most
personal and seamless service to the
markets and have built a strong foundation
with our people and customers for more
than 30 years. GLS doesn't strive to be the
biggest but the best. The company has
proven to be an agile player across Europe
thanks to its strong international and local
networks filled with great people. In 2020,
GLS launched its strategic Accelerate
program. The company aims to reinforce its
cross-border leadership with a focus on
growth in B2C services, whilst maintaining
the company'’s strong footprint in B2B.
Because of its dedicated network with
significant local market knowledge, GLS is
confident in reaching its growth goal by
2025.

Our Network

95%

European GDP' covered
by strong GLS network?

Parcels delivered per day?

>50%

2C shipments

1. GDP as of 2019 2. Incl. cooperation 3. Peak season 2020
with network partners

CEO and leadership

Martin Seidenberg Thorsten Pruin
Chief Executive Officer Chief Financial Officer

® Click here

to find more images

Key contacts

GLS Group Team Lewis
For Group inquiries For media inquiries
Jinny Kim Saskia Jurjens

press@gls-group.com GLS-group@teamlewis.com

+3120 220 0220
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https://gls-group.eu/
https://www.gls-newsroom.de/en/media-library/all



